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Welcome...
to GP Bullhound’s Media Momentum 2008, which 
once again profi les the rising stars of the UK’s digital 
media community.

Each year GP Bullhound and its partners 
publish a list of the 50 fastest growing and most 
innovative digital media companies. From this 
annual league table, the high-profi le judging 
panel selects the fi ve companies with the most 
exceptional growth potential.

Congratulations to all those companies that 
have made it into the top 50, which ranges from 
the global leader in online market research 
to the global leader in online luxury fashion 
goods. The top 50 companies in this year’s 
list have collectively grown their revenue base 
from £185m to a staggering £587m in a two-
year period.

Since last year’s event we have witnessed 
internet and mobile companies commanding 
an even greater share of media viewing time. 
A recent Ofcom study found that adults spend 
an average of 5.3 hours a month online with 
social networks. Boundaries are becoming 
increasingly blurred as traditional media 
companies and internet companies jostle 
for pole position. The notion of the nation’s 
most popular newspaper The Sun launching 
an online shopping comparison site was 
unthinkable a few years ago, evidence of how 
numerous publishers are readjusting to the 
digital economy. 

The rate of innovation within the digital media 
sector continues at a rapid pace with companies 
such as those in the Media Momentum Top 50 
introducing landscape shifting new business 
models like user-defi ned advertising, real- 

time market research, trading within virtual 
worlds and advertiser-funded mobile phone 
services. Against this backdrop of innovation, 
the acquisition of digital expertise continues 
to be a key driver in the media sector. Of the 
105 media transactions completed in Europe 
last year, over 33% of them had a strong digital 
angle (source: GP Bullhound / PWC).  

It has been a busy year at GP Bullhound, have 
closed 12 transactions in the digital media 
and technology sector. We were once again 
the most active investment bank in Europe 
in terms of raising capital for high growth 
companies and one of the most active banks 
globally in the digital media sector. 

Our thanks go to our premium sponsors, 
3i, Olswang and Sky Digital Media; our 
award sponsors Spectrum and ECI;  our 
media partners New Media Age and 
Mobile Entertainment; Pod1 for our event 
presentations and visuals; our PR partner 
Parys Communications; and fi nally to the 
judges, who have all committed time and 
resources to ensuring that Media Momentum 
is at the forefront of the digital media sector. 

It is getting notoriously diffi cult to make the 
Media Momentum Top 50 list and judging by 
the quality and vision of the entrepreneurs 
who made it, the sector is in safe and fi ercely 
ambitious hands .

MANISH MADHVANI
Partner, GP Bullhound

MEDIA MOMENTUM 2008 AWARDS
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About GP Bullhound
GP Bullhound is Europe’s leading investment 
bank focused on providing advice on mergers 
& acquisition and institutional capital raising in 
the technology sector. The fi rm was established 
in 1999 and has completed over 60 M&A and 
private placement transactions in the technology 
sector. With dedicated sector teams in Internet, 
Software and Semiconductors, and offi ces in 
London and San Francisco, GP Bullhound aims 
to provide the pre-eminent advisory service to 
entrepreneurs in Europe. The fi rm is regularly 
requested to provide commentaries on CNN 
International, CNBC Europe and BBC World, 
as well as print media and industry conferences.

PRIVATE PLACEMENTS

Backed by its sector expertise and a network of 
institutional relationships in Europe and the US, 
GP Bullhound’s private placement group advises 
on £5m to £50m equity capital raisings for private 
technology companies.

MERGERS & ACQUISITIONS 
Due to its narrow industry focus and the exten-
sive experience of its advisory professionals, GP 
Bullhound can execute complex, cross-border 
sell-side transactions. Typical transaction sizes 
for GP Bullhound range from £10m to £200m.

RESEARCH

The fi rm’s research team has a reputation for 
thought-leadership in its target sectors. As an 
independent research provider, GP Bullhound 
offers companies insightful, in-depth analysis of 
markets and companies, including sector reports, 
competitor profi les and company valuations.

MEDIA MOMENTUM 2008 AWARDS

Private Placement 

with 

Accel Partners 
Vaekstfonden 

Seed Capital Partners 

€3,000,000 

Sole Advisor to the company 

       

    

Denmark June 2007

Acquisition of its  

Data Converter Business Unit by 

Undisclosed 

Sole Advisor to the seller 

       
Norway / Portugal Mar 2007

Private Placement 

with 

Intel Capital 
Pond Ventures 

  
$10,000,000 

Sole Advisor to the company 

       

    

US/UK July 2007

Acquisition 

of 

Undisclosed 

Sole Advisor to the seller 

       
US / Norway Jan 2007

Acquisition 

by 

£8,600,000 

Sole Advisor to the seller 

       

    

United Kingdom June 2007

Private Placement 

with 

Noble Fund Managers  
Sitka Healthcare VCT 

Saffron Hill 

  
$5,000,000 

Sole Advisor to the company 

       

    

United Kingdom Jan 2007

Private Placement 

with 

Ferd Venture 
Nordic Venture Partners 

Innovacom 
Industrifonden 
Teknoinvest 

  
€20,000,000 

Sole Advisor to the company 

       

    

Sweden June 2007

Private Placement 

with 

Scottish Equity Partners 
Undisclosed Hedge Fund 

AGF Private Equity 
Arts Alliance 
HarbourVest 
Logispring 
Iris Capital 

Tempo Capital Partners 
XAnge Private Equity 

$38,500,000 

Sole Advisor to the company 

Belgium Nov 2007

       

Private Placement  

with 

Seraphim 
Doughty Hanson Technology Ventures 

£2,000,000 

Sole Advisor to the company 

United Kingdom June 2007

Private Placement 

with 

Acacia Capital Partners 
NewMedia Spark 

Management Team 

$16,000,000 

Sole Advisor to the company 

       

    

United Kingdom Oct 2007
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Equity funding
in the Internet space: Hangover or just a pause for breath?

First things fi rst: we do not expect venture capital 
funding to hit the buffers in 2008. Having said this, 
twice as many companies were funded in 2006 as in 
2005, and 2007 was double 2006. So 2007 was a heady 
year for early-stage European venture capital deals in 
this sector. Three-quarters of these will require further 
cash in 2008, with half of them underperforming 
their original business plans. We therefore expect 
that VCs will be increasingly focused on their own 
fl ock of investments as opposed to being gung-ho for 
new deals.

Other trends? Enter private equity. As internet 
businesses grow up, the market will see more private- 
equity funded deals in the sector, similar to 3i’s 
acquisition of VNU Media and Apax’s acquisition 
of Trader Media. 

The theme of the year is integration. How do you 
integrate your web ad strategy with your TV 
campaign with your search budget? How do you 
track a user engaging with your service via her 
WAP browser / MAC / telephone / email / banner 
ad? Feeling smug with your single advertising 
application will soon be very 2007. The next bit is 
much harder. Agencies will need to invest in some 
serious data-tracking technology to deliver an 
integrated picture to their clients. 

Will mobile make a serious impact in 2008? In short, 
no, this is not the year that mobile advertising lives 
up to its hype. Yes, WAP banner ad impressions will 
register impressive growth statistics, but not enough 
to bother online search and banner ad markets. We’ll 
have to wait until 2010 for that.

But watch how playing online games starts to 
integrate into mainstream advertising. In 2007 it was 
trivial business.; in 2009 it will be a new user interface 

that brands needs to associate themselves with.

FOUR OTHER MAJOR TRENDS

Outsourcing your etailing site to a specialist. We’ve 
already started seeing this happening with M&S /
Amazon and Virgin Megastores, but many more 
retailers will partner with web specialists to manage 
their digital front window and, as a result, these 
specialists will play an increasingly important role in 
digital marketing.

Social everything. With Facebook becoming the 
new landing pad from which many users navigate the 
web, we will see most players try to bring some form 
of community into their online experiences. Most 
will fail, but it’s a must-have.

Making sense of all that data. IT platforms are being 
hit by a double whammy of more and more internet 
usage and increasingly sophisticated tracking tools. 
This is resulting in an enormous deluge of data about 
consumer behaviour. Cutting through all the crap... 
sorry, I mean crystallising the salient themes will be a 
major challenge for the industry.

The ugly side of Google. As Yahoo falters further, 
EU regulators will start to listen to complaints that 
there are downsides to having such a dominant ‘do- 
gooder’ in the online market place. 

All in all, it will be another year of solid growth for 
the industry. More complicated than the last two due 
to the need to integrate across various platforms, but 
full of opportunity all the same. 

MIKE REID
Director, 3i

MEDIA MOMENTUM 2008 AWARDS
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www.3i.com

2005-2007

An outstanding string of Technology, Media
and Telecommunications exits - year after year!

 £182,500,000  

Location: UK
Acquired by PPM 
Overview: The leading UK 
converged voice & data company.

 
 $425,000,000  

Location: US
Acquired by Sybase
Overview: The world leader in mobile 
messaging services.

 

Location: Germany
Acquired by D+S Europe
Overview: DTMS, the largest independent 
provider of telephone service numbers
in Germany.

 
 $90,000,000  

Location: US
Trade sale to Hi Media
Overview: The world leader in photo-
blogging. One of the world’s largest social 
networking sites. More than 10 million 
members in more than 200 countries.

  

Location: France
IPO on Paris Euronext
Overview: The leading independent publisher 
of online real estate listings in France.

 
  
Location: UK
IPO on London Stock Exchange
Overview: Pan-European provider
of network independent data centers.

 
 Price not disclosed  

Location: France
Acquired by Microsoft
Overview: ScreenTonic is the European 
pioneer in mobile advertising.

 
  
Location: US
Acquired by HP
Overview: Bitfone provides software 
solutions for the wireless market to enable 
customer care automation and mobile 
device management.

 
Location: UK
IPO on London Stock Exchange
Overview: Founded in 1998, 
Cambridge Silicon Radio (CSR) designs 
and manufactures single-chip Bluetooth 
wireless devices, using its own innovative 
single-chip architecture.

 $274,000,000
  
Location: Switzerland
IPO on the Swiss Stock Exchange
Overview: Ublox offers GPS & Galileo 
instant positioning solutions.

 

Location: US
Trade sale to Yahoo!
Overview: BlueLithium is the 
performance-based advertising network 
that maximizes ROI through its proprietary 
behavioral ad serving technology.

 

  
Location: Spain
Trade sale to TA Associates
Overview: eDreams is the leading online
travel retailer in Spain and Italy.

 

Location: US
IPO on Nasdaq
Overview: Omniture is a leading provider
of online business optimization software.

 
 

Location: Germany
IPO in Germany
Overview: Provider of integrated online 
services, software and digital contents for 
use with multimedia products and services 
in the personal communication sector.

 

Location: China
IPO on Nasdaq 
Overview: China’s market leader in LCD 
displays in commercial buildings. 

3i’s investments across the USA, Europe and Asia have resulted in consistently good
results across the IPO markets (London Stock Exchange, NASDAQ, Euronext Paris,
Deutsche Bourse) and with a strong cross section of trade acquirers including Yahoo!,
Microsoft, CSR amongst others.

Market leading thinking, delivering marketing leading results.



EVERYONE AGREES what the digital 
environment of the future is going to look like. 
No one knows how to take advantage of it.

That was the conclusion I came to after 
attending several conferences, in both the 
UK and the US last year. Speaker after 
speaker stood up and talked about the need 
to engage consumers rather than interrupt 
them, to become their friends, to give them 
control. The problem is that no matter how 
much everyone nodded their assent, the 
number of examples of people following 
up these insights with practical applications 
remains small. 

But among these few examples are successes 
like Nike+, Lego, Guardian Unlimited and 
Adidas’s use of MySpace. These prove that the 
theory, if not completely right, is close enough 
to deliver genuine value. People do respond 
to engagement and their closer involvement 
with brands can deliver value. Equally 
importantly, we’ve seen it demonstrated  
many times that companies can’t just play at 
this stuff. If they want to engage customers, 
they have to do it properly. Anything less 
than total authenticity will be sniffed out and 
pilloried by the very consumers that brands 
are hoping to engage. 

These are the roots of one of the key insights 
about the changing media landscape, 
formulated last summer by one of New 
Media Age’s columnists, Michael Bayler of 
The Rights Marketing Company. He argues 
that media is splitting along the fault line of 
consumer involvement. In the old world, 
brands can carry on operating as they always 
have, although with diminishing returns. In 
the social media space, however, the ability 
to communicate with potential customers 
can’t be bought; it can only be earned. 

This creates a fantastic opportunity for 
entrepreneurs. A big part of  the reason there 
are so few success stories from the emerging 
media landscape is that existing companies 
weren’t set up with this new world in mind. 
The skills and structures required to operate 
within it are totally alien to them. Start-
ups, meanwhile, are in a position to tailor 
themselves to suit the emerging demands of 
customers, while adopting those traditional 
practices that still apply.

And in a constantly changing world, the 
smaller you are, the easier it is to adapt.

MICHEAL NUTLEY
Editor-in-chief, NMA
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The judging panel

MEDIA MOMENTUM 2008 AWARDS

MANISH MADHVANI
Co-founder and Partner
GP Bullhound 

ANIL HANSJEE
Head of corporate 
development EMEA
Google

AL GOSLING
CEO and Founder
Extreme Group

ANDREAS BERNSTROM
Group COO
Tradedoubler

SEB BISHOP
President and CMO
Miva

TIM GREEN
Executive editor
Mobile Entertainment

TINA COWEN
Partner
Olswang 

MIKE REID
Director
3i 

PAUL WRIGHT
Director of Sales
Sky Digital Media

PARMINDER VIR OBE
Executive producer and 
fi nancier

MICHAEL NUTLEY
Editor-in-chief
New Media Age
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The Search Works is 

extremely proud to be part of 

the Media Momentum top 50.

Thank you to all our people 

and clients who helped to 

achieve this, three years in a row.

0870 7070118 www.thesearchworks.com                           info@thesearchworks.com

digital
performance
marketing



Top 50 fastest growing digital media companies
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1  
2  
3  
4  
5  
6  
7  
8  
9  
10
11
12  
13  
14 
15  
16  
17  
18  
19  
20  
21  
22 
23  
24  
25  
26  
27  
28  
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30 
31  
32  
33  
34  
35  
36  
37  
38  
39  
40  
41  
42  
43 
44  
45  
46  
47  
48  
49  
50  

11,720.1
2,742.2
1,272.1

922.1
707.2
702.4
692.8
599.2
545.5
496.0
429.8
422.7
408.0
395.3
351.7

321.70
321.69
292.9
267.4
211.4

209.93
209.86
191.7
181.6
167.0
166.9
162.9
147.3
146.1
145.1
141.2
134.5
125.6
120.5
120.4
109.1
106.4
97.1
94.8
93.4
81.4
78.3
75.7
75.4
73.2
71.4
70.4
68.8
53.2
49.2

COMPANY GROWTHACTIVITY 2004/5 2006/7

29,765,000
1,833,035

933,000
2,400,000

13,002,000
1,441,083

35,698,000
5,309,472
6,766,126

83,033,000
22,624,477
16,095,000

686,832
14,573,000
2,450,614
4,605,789
1,443,448
2,045,808
4,362,937
4,400,000

36,494,000
7,940,000

30,734,000
8,223,000
6,290,594

10,324,379
13,357,000
2,455,326
3,815,816

12,434,447
3,711,374

53,697,302
3,386,504
8,872,619

15,739,992
4,130,000

31,450,147
7,259,199
3,010,000

15,000,752
8,594,977
1,763,989

17,835,787
1,320,252
7,002,497
2,213,818
1,150,000
5,044,000
8,774,043
1,796,105

251,817
64,494
68,000

234,811
1,610,671

179,591
4,503,000

759,365
1,048,208

13,931,000
4,270,253
3,079,000

135,191
2,942,000

542,543
1,092,201

342,302
520,729

1,187,600
1,413,000

11,775,000
2,562,482

10,536,000
2,920,000
2,356,082
3,868,258
5,050,829

992,653
1,550,319
5,073,211
1.,538,932

22,898,404
1,500,991
4,023,613
7,142,772
1,975,000

15,235,768
3,683,641
1,545,000
7,755,736
4,738,464

989,544
10,152,169

752,643
4,042,827
1,291,759

675,000
2,989,000
5,727,424
1,203,601

%£ £

mobile
search marketing

digital agency
online ad network

online entertainment
mobile

online entertainment
internet services
online publishing
search marketing
online ad network

email agency
online publishing
internet aervices

digital agency
online entertainment

mobile
digital agency
digital agency
digital agency

ecommerce
digital agency

search marketing
mobile

digital agency
digital agency

mobile
mobile

ecommerce
digital agency

online ad network
digital agency

online ad network
online ad network

digital agency
digital agency
digital agency

internet services
mobile

online publishing
ecommerce

digital agency
online ad network
online publishing
online publishing

digital agency
digital agency
digital agency
digital agency
digital agency

Mobile Interactive Group
Periscopix 
Kontraband
Monetise
King.com
Player X
Lovefi lm International 
Redtray 
Magicalia 
The Search Works
Vibrant Media
TMN Group 
YUDU Media
YouGov
Pod1
Arts Alliance Media
Ad.IQ (formerly TXT4)
Bluhalo 
Blue Barracuda
iCrossing
Net-a-porter
ILG Digital
Latitude Group
Mobile Streams
Nucleus 
Summit Media
Zamano 
Mobile Commerce 
Toptable.co.uk
ETV
Utarget Networks
TradeDoubler
OTPmedia
Ad2One Group
Equi=Media
Graphico New Media 
Conchango (UK) 
i-CD Publishing (UK)  
Sponge
Cheapfl ights 
Image Source
Th_nk
Unanimis
PharmiWeb Solutions
Interactive Investor
Fortune Cookie (UK) 
Lemon Foundation
Profero
Harvest Digital
Redweb

NOMINATED

NOMINATED

NOMINATED

NOMINATED

NOMINATED
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Media Momentum ranks the UK’s 
fastest growing digital media 
companies based on sales growth 
over the latest two years, from 
2004 to 2006, or 2005 to 2007. 

KEY FINDINGS

Media Momentum Top 50 companies on average achieved sales growth of 
more than 500% over the last two years.

Agencies providing digital services represented the largest category of 
companies in the Top 50 list, representing 36% of the total. Mobile companies 
were well represented, with 7 companies in the list (14%) and the online 
advertising networks, a subsector has witnessed high levels of consolidation, 
made up 12% of the fi nal Top 50.

The maturity and scale of the industry was demonstrated by the fact that over 
40% of the companies in the Top 50 had more than 50 employees and over 
30% had revenues in excess of £10m.
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Digital agency  36%

Ecommerce   6%

Search marketing  8%
    

Email agency  2%

Internet services  6%

Mobile  14%
Online ad network  12%

Online entertainment  6%

Online publishing  10% 

SECTOR BREAKDOWN

REVENUE BREAKDOWN EMPLOYEE BREAKDOWN
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www.otpmedia.com

Oxford

Malvern House, 4 Waterperry Court
Middleton Road, Banbury OX16 4QD

London

18 Soho Square
London W1D 3QL

Tel: +44 (0)1295 701 820
Fax: +44 (0)1295 669 013

Tel: +44 (0)207 025 8017
Fax: +44 (0)207 025 8118

Email: info@otpmedia.com

OTPmedia have the skills, experience and attitude to make sure your online 
investment is working at its hardest for you. We take pride in delivering strong
revenue for Publishers and great results for Advertisers across our own 
network of premium Publishers.

If you’re looking for great opportunities and innovative ways of

reaching target markets, you’ll find them with us 

MMaking Internet
Advertising work
harder for you

Premium

Closed

Network

Increased

Return On

Investment

Effective 

Targeted

Advertising
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COMPOUND GROWTH: 11,720.1%
LOCATION: LONDON
WEBSITE: MIGCAN.COM

Mobile Interactive Group was 
formed in 2004 by Barry Houlihan 
(MD), Nick Aldridge and Anthony 
Nelson, and is a multimedia mobile 
interactive services provider and 
the market leader in the UK and 
Ireland.  It acts as a gateway for the 
billing and delivery of multimedia 
mobile content and offers mobile 
interactive services to the operators, 
handset manufacturers, media 
and entertainment companies, 
and fast-moving consumer goods 
businesses and brands. It provides 
mobile billing, mobile applications, 
interactive marketing services, 

MOBILE INTERACTIVE GROUP                                   
                                 1 - FASTEST GROWING DIGITAL MEDIA COMPANY

mobile video production and mass 
participation events ranging from 
Live8 ticketing to mass TV votes and 
event services such as The X Factor 
and O2 Wireless. It also offers a 
range of professional services, such 
as technical and commercial project 
management, creative design and 
planning, licensing to commercial 
partners, distribution of mobile 
products and services, management 
of technology vendors, reporting 
and account management, and 
others. The company provides its 
services to customers in the United 
Kingdom, Ireland, Europe and Asia. 

The main criteria include being 
headquartered in the UK or Ireland’ 
having revenues of at least £500,000  
in the last fi nancial year and being 
active within digital media.

Companies were  ranked by their 
annual revenue growth rate 
between the two most recent 
fi nancial years (2004/2006 or 
2005/2007), depending on the latest 
available accounts. (Companies 
are not required to be in profi t.)

Companies are identifi ed in several 
ways.  Some nominated themselves, 
or were nominated by VCs, equity 
analysts and advisors. Other 
sources are used, such as trade 
press, media coverage and, most 
importantly, through GP Bullhound’s 
internal research and knowledge 

about the companies in the sector.

The judging panel then had the 
diffi cult task agreeing on fi ve 
nominees, that they believed have 
the best future growth potential and 
star quality. These fi ve companies 
were invited to present to the judging 
panel, which scored each company 
based on a set of criteria. The 
outcome of the scoring decided on 
who won the following fi ve awards:

� Vision & Future Growth Potential

� Best Management

� Best Execution

� Uniqueness of Offering

� Judges’ Award

The Fastest Growing Company is 
awarded per its defi nition to the 
company ranked as number one, 
and the Personality of the Year award 
is agreed through discussion.

ENTRY CRITERIA AND RANKING PROCESS

SPONSORED BY

Mobile Interactive is headquartered 
in London. Since 2004 MIG has 
grown from 251,000 in revenue to 
29.8m and today employs 65 staff.
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COMPOUND GROWTH: 429.8%
LOCATION: LONDON
WEBSITE: VIBRANTMEDIA.COM

Vibrant Media operates as a 
contextual keyword advertising 
company. It offers in-text 
advertising for marketers to deliver 
advertisements within the text 
of web content. The company’s 
solutions include IntelliTXT, an 
in-text advertising solution that offers 
user-initiated online advertisements; 
and SmartAD, a contextual, 
graphical and advertising solution, 
which uses the in-text technology to 
deliver ads through message-plus 
units, skyscrapers and banners. 
Vibrant Media serves advertisers, 
agencies and web publishers.

VIBRANT MEDIA                 11 – UNIQUENESS OF OFFERING

JUDGES’ COMMENTS

The judges felt that Vibrant Media 
had developed a unique offering for 
the buoyant online video advertising 
market. Certain judges felt that by 
allowing the internet user to choose 
to view contextually relevant adverts 
the company would lead the market 
in conversion rates. The fact that 
Vibrant Media now reaches 120m 
unique users or one in three internet 
users made the judges sit up and 
also score highly for management’s 
execution to date. With 100% 
revenue growth becoming the norm 
for Vibrant Media, it is clear that the 
founding team are not resting on their 
laurels and have added impressive 
personnel to the senior team from 

OMG Digital, AOL, Sky and Google. 

The judges felt that in a fi ercely 
competitive sector the company 
was able to fi nd a new way of 
advertising which benefi tted all the 
key stakeholders and hence was a 
worthy winner of the Uniqueness of 
Offering Award.  

COMPOUND GROWTH: 496.0%
LOCATION: LONDON
WEBSITE: THESEARCHWORKS.COM

The Search Works International 
operates as an independent 
specialist search engine marketing 
services agency. It provides 
search marketing campaigns using 
BidBuddy technology, enabling 
clients to achieve online visibility 
while measuring and maximizing 
returns from online marketing 
spend. The Search Works was 
founded as Web Site Promotion 
Services in 1999 and changed 
its name in 2005. The company 
is based in London. The Search 
Works International operates as a 
subsidiary of Interactive Marketing 
Works.

THE SEARCH WORKS               10 – BEST MANAGEMENT

JUDGES’ COMMENTS

Management, management, 
management is often cited by 
venture capitalists as being the key 
ingredients for growing successful 
companies, and the judges felt 
that The Search Works had the 
strongest management team out 
of all the Top 50. They felt that the 
team had successfully navigated 
the company through dramatic 
growth, from £5m in 2004 to over 
£40m in 2006, in a market which is 
constantly moving and becoming 
increasingly competitive. Under 
the leadership of Nick Hynes, who 
was well known to a number of the 
judges, The Search Works can lay 

claim to being Europe’s number-one 
search agency. The judges liked the 
forward-thinking approach of the 
team in offering new and innovative 
services such as mobile search and 
call tracking to supplement the core 
services, and looked forward to even 
greater growth within its new parent 
company TradeDoubler. 

SPONSORED BY
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COMPOUND GROWTH: 395.3%
LOCATION: LONDON
WEBSITE: YOUGOV.COM

YouGov operates as an online 
research agency in the United 
Kingdom, the Middle East and North 
America. It conducts online research 
using proprietary software to produce 
market research, political and media 
opinion polling, and stakeholder 
consultation. The company’s services 
include YouGov Omnibus surveys; 
BrandIndex, which provides tracking 
of approximately 1,000 consumer 
brands in 32 sectors; and Specialist 
Panel Research for panel recruitment, 
panel management, sample selection, 
and survey execution. The company 
also offers YouGov Consulting, 
which provides advice based on 
data-driven analytics in the areas 

YOUGOV              14 – VISION & FUTURE GROWTH POTENTIAL  
                    

JUDGES AWARD 

of brand, consumer behavior and 
organization, as well as in fi nancial, 
media, telecoms and retail sectors. 
YouGov was founded in May 2000 
by Nadhim Zahawi (group CEO) and 
Stephan Shakespeare (CIO), and 
listed on AIM in April  2005.

JUDGES’ COMMENTS

In an extremely closely fought contest, 
YouGov emerged as the winner of 
the now legendary Judgess Award 
for 2008. The judges were extremely 
impressed with all aspects of the 
YouGov business and felt that it had 
“revolutionised” where innovation 
has been fi ercely resisted. It was 

noted that the YouGov business 
model harnessed the power of the 
internet in a truly unique manner to 
bring a quality and type of information 
to decision makers that was not 
previously available in the market. 
Via its visionary management, win/ 
win solution and bold acquisitive 
strategy, the judges felt that YouGov 
was uniquely positioned to capture a 
large piece of the $24.6bn research 
market. With analysts forecasting 
2008 revenues of £40.4m (£14.3m in 
2007) and operating profi t of £10.1m 
(£5.3m in 2007), the company could 
not fail to impress even the toughest 
of our judges on the ability of the 
management team to execute.

COMPOUND GROWTH: 209.93%
LOCATION: LONDON
WEBSITE: NET-A-PORTER.COM

Net-a-porter.com was founded by 
Nathalie Massenet and launched in 
June 2000. It has since successfully 
established itself as the world’s 
leading global online luxury retailer. 
Presented in the style of an online 
fashion magazine, Net-a-porter.com 
features each season’s key trends, 
helpful editors’ tips and expert style 
advice. With luxury packaging, 
free returns, same-day delivery in 
London, New York City and express 
delivery to the rest of the world, the 
company has ensured it provides 
top-quality service that helps 
retaining  customers and bringing in 
new ones.

NET-A-PORTER                                   21 - BEST EXECUTION

JUDGES’ COMMENTS

The judges felt that Net-a-porter 
had successfully become an integral 
and almost iconic part of the fashion 
industry’s value chain. One judge 
commented that the team had 
successfully turned the internet on its 
head by selling only current season, 
non-discount women’s fashion items 
via a sales channel renowned for 
selling discounted goods. The unique 
combination of quality authoritative 
editorial content, including leading 
video coverage and photo shoots, 
combined with access to over 200 
international fashion brands meant 
that Net-a-porter was known as a 
destination site and also a leading 

etailer. This combination has 
created an unusually loyal following 
with a very targeted and affl uent 
demographic. The judges felt that 
the team fully deserved the award 
for the best execution of plan to date 
for impressive revenue and profi t 
growth, a number of industry fi rsts 
and the renowned customer care. 
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every word across the internet
is an opportunity to engage

reach – over 120M unique users 
worldwide and 15M in the UK*

video – ability to deliver over 350M 
user-initiated videos per month

network – working with over 3,000 
publishers worldwide

advertisers – working with leading 
global advertisers including Microsoft, 
Visa and Daimler Chrysler

www.vibrantmedia.co.uk                   saleseurope@vibrantmedia.com                  +44 (0) 207 239 0120   
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8Vibrant In-Text Advertising highlights words within premium web content, gaining 

mindshare by aligning relevant advertising messages with the words that defi ne your 
brand. Vibrant In-Text Advertising enables Marketers to effectively target their audience 
using the precision of contextual advertising combined with the brand impact of video.



COMPOUND GROWTH: 20,900%
LOCATION: LONDON
WEBSITE: KING.COM
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lobore ming ea aliquatue dolobo-
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PERISCOPIX 2 KONTRABAND 3

COMPOUND GROWTH: 1,272.1%
LOCATION: LONDON
WEBSITE: KONTRABAND.COM

Kontraband is an internet-based 
entertainment channel providing 
digital content such as videos, 
animations, games, pictures and 
jokes. Launched in 1999, with offi ces 
in London and New York, it is now the 
biggest humour and entertainment 
site in the UK and the third largest 
in the world. Winner of the Best Use 
of Digital Entertainment award at 
the 2007 Imperatives Awards the 
kontraband.com web site reaches a 
focused global audience attracting 
10m unique visitors per month; the 
typical visitor being a young male with 
high disposable income. Winner of 
the Uniqueness of Offering award at 
Media Momentum 2007.

COMPOUND GROWTH: 2,742.2%
LOCATION: LONDON
WEBSITE: PERISCOPIX.COM

Periscopix was founded in 2004 
and is owned entierly by its staff. 
Periscopix specialises in the 
design, analysis and management 
of pay-per-click campaigns for 
leading search engines such 
as Google and Yahoo. The 
company has developed its own 
methodology and software tools 
to maximise return on investment 
for its clients and to provide 
comprehensive monitoring and 
graphical performance reports. 
Clients span’s a broad range of 
sectors including manufacturing, 
travel, consumer goods, fi nancial 
services, healthcare, recruitment 
and software.

MONETISE 4

COMPOUND GROWTH: 922.1%
LOCATION: LONDON
WEBSITE: MONETISE.COM

Monetise is a fast-growing online 
media sales company with a 
dedicated outsourced sales team 
for online publishers. The company 
is a media property developer that 
works with websites to develop 
them in such a way that they 
can attract brand budgets. They 
specialise in site representation 
as opposed to the network sell. 
Clients include Setanta and 
Artistdirect. In excess of 40% 
of Monetise’s turnover for last year 
came from integrations, which 
they believe is underpinning their 
claim as emerging as the leader 
in this market. 

JAMES MURDOCH                      
         DIGITAL MEDIA PERSONALITY OF THE YEAR
Non-Executive Director and 
Chairman, BSkyB

James Murdoch was appointed 
as a director of BSkyB in February 
2003 and CEO with effect from 
November 2003. In December 2007 
he was appointed Non-Executive 
Chairman and relinquished the 
role of CEO to become Executive 
Chairman and Chief Executive of 
News Corporation in Europe and 
Asia. Prior to November 2003, 
Mr Murdoch was Chairman and 
CEO of Star from May 2000 and 
Executive Vice President of News 
Corporation and a member of 
News Corporation’s board of 
directors and executive committee. 
Mr Murdoch serves on the board 
of YankeeNets and the board of 

trustees of the Harvard Lampoon. 
Mr Murdoch attended Harvard 
University. 

JUDGES’ COMMENTS

Murdoch was selected by the 
judges after intense debate about 
a number of strong contenders, 
and was chosen primarily because 
of the dramatic infl uence he had 
had in turning BSkyB into a leading 
infl uencer in the digital media arena. 
His strategy around broadband 
and the way that he has leveraged 

the media companies content 
has turned the organisation into a 
major force in the cross-platform 
media world and has successfully 
won market share against internet 
competitors.
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LOVEFILM 
INTRERNATIONALPLAYER X 6 7

COMPOUND GROWTH: 702.4%
LOCATION: LONDON
WEBSITE: PLAYERX.COM

Player X is a mobile media 
company that specialises in 
games, video and TV. It was 
founded in early 2004 by Tony 
Pearce and Ari Honka, both active 
in mobile content industry since its 
inception. The company develops, 
publishes and distributes mobile 
entertainment content across 
of an international distribution 
network of global operators, portals 
and handset manufacturers. It 
has direct deals with more than 
95 global operators enabling a 
potential audience of 1.8bn people 
via 140 channels. The company 
operates in all fi ve continents and 
has offi ces in key territories in 
Europe, Asia and North & South 
America. 

COMPOUND GROWTH: 692.8%
LOCATION: LONDON
WEBSITE: LOVEFILM.COM

Founded fi ve years ago, LoveFilm 
is Europe’s fastest growing home 
entertainment subscription service, 
including online DVD rental, digital 
download services, rent games, buy 
cinema tickets and search cinema 
listings. Operating in the UK, Sweden, 
Norway, Denmark and Germany, it 
rents over 2m DVDs per month and 
represents over 25% of the DVD 
rental market. The company launched 
the fi rst UK mass-market movie 
download service in December 2005. 
With its acquisition of Amazon’s UK 
and German DVD rental business, its 
subscriber base will exceed 900,000 
from 500,000 today. LoveFilm operates 
white-label services for Tesco, 
easyGroup, Guardian Newspapers, 
Odeon, CD Wow! and WHSmith.

REDTRAY TMN GROUP 8 12MAGICALIA 9

COMPOUND GROWTH: 545.5%
LOCATION: LONDON
WEBSITE: MAGICALIA.COM

Founded in 1999, Magicalia is an 
online and cross-media special 
interest publisher with the approach 
to bring content, community and 
commerce together. The company 
operates in excess of 50 special 
interest community websites and 
associated ecommerce operations. 
The company owns a portfolio of 
market-leading own-brand sites and 
magazines, as well as publishing 
community websites for a blue-chip 
list of media clients. It also operates 
an ecommerce platform for 
specialist mail-order retail clients.

COMPOUND GROWTH: 422.7%
LOCATION: LONDON
WEBSITE: TMNPLC.COM

TMN Group operates as an online 
direct marketing company. The 
company operates in three divisions: 
TMN Media, EDR Agency and iD 
Factor. The TMN Media division 
provides rewarded shopping portals; 
manages email sales for various 
partners with approximately 10m 
email addresses; and offers online 
advertising solutions. The EDR Agency 
division offers planning and buying 
marketing requirements for various 
blue-chip companies, and operates 
as an email buying agency. The iD 
Factor division operates as an online 
marketing research agency that 
delivers online surveys and market 
research panels to the market research 
sector. The company was founded in 
1999 as themutual.net and changed to 
TMN Group in 2006.

COMPOUND GROWTH: 599.2%
LOCATION: WEYBRIDGE
WEBSITE: REDTRAY.CO.UK

Redtray delivers e-learning and 
blended learning solutions, bespoke 
training content, technology, 
and consulting services in the 
UK. Its solutions include content 
development and delivery, such as 
e-learning solutions; technology and 
infrastructure that includes learning 
management system; training 
management system; knowledge 
management system; metrics and 
analytics; hosting and ASP solutions; 
and consulting and services. The 
company serves a wide range of 
sectors and clients include BAE 
Systems, Orange and CSC Computer 
Science Corporation. Redtray was 
founded in 2001 by a team that 
includes CEO Bob Woodland. 

COMPOUND GROWTH: 707.2%
LOCATION: LONDON
WEBSITE: KING.COM

Founded in 2003 by Toby Rowland 
and Riccardo Zacconi, King.com 
is the world’s largest skill games 
site with 80m games played 
in the month of January 2007. 
King offers some 60 games and 
is available in eight languages 
and seven currencies. It offers 
skill-based games, tournaments 
and an international community 
for card, puzzle, sports, action 
and word games. The players 
back themselves to win with small 
stakes and the winner takes the 
pot. King is the exclusive provider 
of skill games for brands such as 
American Idol, Deal or No Deal, 
and 1 vs 100. King.com was 
ranked as number one in Media 
Momentum 2007.

KING.COM 5
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COMPOUND GROWTH: 351.7%
LOCATION: LONDON
WEBSITE: POD1.COM

Pod1 is an independent agency with 
offi ces in London and New York. 
Founded in December 2001 by Fadi 
Shuman and Marc Caudron, it now 
has a team of 60 strategic, creative 
and technical specialists, and is 
one of the fastest growing creative 
digital agencies in the UK. Being a 
full service digital communications 
agency it offers strategic, creative 
and technological services in the 
areas of web and interactive, fi lm 
and TV and eMarketing. Pod1 has 
deep experience across a number 
of sectors including fashion, hotel 
and travel, fi nancial and B2B, and 
boasts of a long list of high-profi le 
clients such as Coast, Whistles, 
Kurt Geiger, Reiss, Hiscox, Picture 
Financial and Paramount Hotels.        

COMPOUND GROWTH: 321.70%
LOCATION: LONDON
WEBSITE: ARTSALLIANCE.COM

Arts Alliance Media, based in 
London and Paris, is Europe’s 
leading provider of digital fi lm 
distribution services, dedicated to 
building a European digital network 
to deliver fi lm to the cinema, to the 
home and between industry players. 
AAM provides end-to-end digital 
cinema solutions encompassing 
equipment selection, fi nancing 
and integration, operator training, 
installation and support, and content 
management and delivery. It has 
agreements with Sony, 20th Century 
Fox and Universal Pictures for digital 
cinema deployment and digital 
conversion. AAM was founded in 
2003 by Thomas C. Hoegh who 
serves as Chairman of the Board. 

COMPOUND GROWTH: 408.0%
LOCATION: CLITHEROE
WEBSITE: YUDU.COM

Foundend in 2002, YUDU Media 
is a privately held company with 
offi ces in London, Boston and 
Clitheroe, Lancashire. YUDU Media 
is dedicated to bringing innovative 
solutions to the media industry and 
helping companies capitalise on 
the move towards online content 
delivery. YUDU Publishing offers 
the next generation of digital 
edition technology, available 
through an online, on-demand, 
digital publishing application. 

AD.IQ (FORMERLY TXT4) BLUE BARRACUDA=16 19BLUHALO 18

COMPOUND GROWTH: 292.9%
LOCATION: FARMBOROUGH
WEBSITE: BLUHALO.COM

Bluhalo is a full service design, 
build and online marketing agency 
providing integrated technical 
and creative solutions to a wide 
selection of clients, from SMEs to 
corporate and government agencies 
across a wide range of sectors. It 
provides a comprehensive range 
of new media and digital services. 
These range from creative design 
through to complex online solutions. 
Core services include digital design, 
multimedia, website development, 
bespoke CRM systems, online 
marketing, email & website hosting 
and domain name management. 
Bluhalo was founded in 1999 by 
Spencer Gallagher.

COMPOUND GROWTH: 267.4%
LOCATION: LONDON
WEBSITE: BLUEBARRACUDA.COM

Founded 2001, Blue Barracuda 
interactive marketing provides 
innovative internet and SMS 
marketing solutions to some of 
the world’s leading brands, with 
the aim to improving the quality 
and extent of their interaction 
with customers. Clients include 
TGI Fridays, Pizza Hut, LoveFilm, 
T-Mobile, RBS, BlackBerry and 
The Financial Times. The 2007 
web design, build and promotion 
of Pizza Hut’s online ordering 
and delivery service won AOL’s 
prestigious Online Planning 
Award for Best Direct Response 
Campaign. The company has 
offi ces in London, Toronto, Tallinn 
and Milan.

COMPOUND GROWTH: 321.69%
LOCATION: LONDON
WEBSITE: ADIQGLOBAL.COM

Ad.IQ started out in 2002 as TXT4 
and pioneered the concept of SMS 
response. It is the dominant provider 
of mobile response services to the 
world’s top 1,000 advertisers, helping 
companies to derive the maximum 
benefi ts from mobile response data, 
from providing detailed information 
about which media is most effective 
to accurate prospect databases 
to support ongoing customer 
communication. Ad.IQ operates 
across the globe with a team of 
nearly 100 employees. It has offi ces 
in Europe, Asia Pacifi c and North 
America servicing 12 major markets. 
Partners in Australia include Sybase 
365, QAS, Multi-Map and Media 
Review. It also works closely with the 
Communications Alliance. 
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COMPOUND GROWTH: 209.9%
LOCATION: LONDON
WEBSITE: I-LEVEL.COM

ILG Digital is the holding company 
for i-level, Generator Consulting 
and Premier Affi liate Network. 
I-level,  founded in 1999, was the 
fi rst company in the group. Since 
then it has won over 36 industry 
and national awards. The key 
constituent company in the Group it 
is the UK’s largest specialist digital 
media agency. With annual billings 
in excess of £80m and a staff of 
120, i-level plans and buys digital 
media for a wide range of blue-chip 
clients. 

COMPOUND GROWTH: 191.7%
LOCATION: LONDON
WEBSITE: LATITUDEGROUP.COM

Latitude is a world-leading search 
marketing agency. The company 
helps clients win new customers, 
grow their revenues and build their 
brands on the internet by using their 
technology and people to manage 
their paid and natural search 
campaigns on Google, Yahoo, MSN 
and other major internet search 
engines. Latitude was formed 
in 2001 just as search engine 
marketing was coming into being. 
Achieving turnover of £100,000 in 
the fi rst year, they have since had 
consistent year-on-year growth, 
with today an annual turnover of 
£31m.

COMPOUND GROWTH: 211.4%
LOCATION: BRIGHTON
WEBSITE: ICROSSING.COM

iCrossing (previously Spannerworks) 
operates as a search-based digital 
marketing agency in the UK. It 
specialises in natural search engine 
optimisation, paid search, and 
content and social media. The 
company serves retail, automotive, 
fi nancial and travel sectors. 
Spannerworks was founded by 
Arjo Ghosh in 1997 and is based in 
Brighton. As of February 12, 2007, 
Spannerworks is a subsidiary of 
iCrossing.

MOBILE STREAMS SUMMIT MEDIA24 26NUCLEUS 25

COMPOUND GROWTH: 167.0%
LOCATION: THAMES DITTON
WEBSITE: NUCLEUS.CO.UK

Founded in 1979, Nucleus has long 
been an innovator, continuously 
at the forefront of brand, internet 
and now intellectual property 
professional practice. It is a brand, 
intellectual property and internet 
consultancy that aims to create 
and capture value for clients by 
designing brand propositions and 
experiences and operating online 
businesses. The company has 
also launched its own ventures, 
such as Luxury Explorer, a Luxury 
travel portal, and sQuid, a cash 
replacement card.

COMPOUND GROWTH: 166.9%
LOCATION: EAST YORKSHIRE
WEBSITE: SUMMIT.CO.UK

Summit Media is an online strategy 
and marketing company that 
supports businesses throughout the 
UK with internet-related solutions. 
Summit offers clients a complete 
service from website creation 
through to the full range of marketing 
and management techniques. The 
company was founded in 1994 
by the Aylott family and remains a 
family-owned business. 

COMPOUND GROWTH: 181.6%
LOCATION: LONDON
WEBSITE: MOBILESTREAMS.COM

Mobile Streams was established by 
Simon Buckingham in January 1999 
and has been at the forefront of 
mobile messaging and content ever 
since, starting with the launch of the 
consumer brand ringtones.com 
in 2000. It is a leading provider 
of music, comedy, sport and 
entertainment content to handsets 
and other wireless devices, whose 
mobile expertise and distribution 
platform Vuesia, is used globally by 
some of the world’s largest media 
groups and mobile phone networks 
including Vodafone and 3 in the UK.
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Think we can help?  
Get in touch, we’d love to hear from you.

inspired
From the big idea to the 
smallest detail, our capabilities 
range from creative and 
developmental services, to 
digital marketing and the 
effective use of multimedia.

Four factors set Redweb apart from 
the rest: our people, our approach, the 
calibre of the clients we work with and, 
of course, the quality of that work. No 
wonder we are again this year, rated one 
of the top 10 regional design and build 
digital agencies in the UK.

www.redweb.com   
01202 779944
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COMPOUND GROWTH: 147.3%
LOCATION: CIRENCESTER
WEBSITE: MOBILECOMMERCE.CO.UK

Mobile Commerce operates as an 
aggregator and distributor of mobile 
content. Its products and services 
include mobile search, 3G and WAP 
services, SMS services, alerts/
subscription services, performance-
based listings, location gateway, 
cross network and call centre. The 
company has recently launched two 
search services. The fi rst is driven 
by a taxomomy of categories and 
the second allows the user to enter 
Free Text. These services are live on 
Orange and O2. The company was 
founded in 1999 by entrepreneur 
Steve Page.

COMPOUND GROWTH: 146.1%
LOCATION: LONDON
WEBSITE: TOPTABLE.CO.UK

Established in February 2000, 
Toptable shareholders include 
Sir Alex Ferguson, and chef and 
restaurateur Gary Rhodes. Toptable 
is the biggest online restaurant 
booking service in the UK and 
provides a free service for users to 
research, plan and book anything 
from a romantic dinner for two to a 
large corporate event. The website 
also contains up-to-date restaurant 
reviews, a weekly list of hottest 
restaurants and news and gossip 
on restaurant openings and celeb 
spotting. Toptable currently books 
for approximately 2,500 restaurants. 

COMPOUND GROWTH: 162.9%
LOCATION: LONDON
WEBSITE: ZAMANO.COM

Zamano provides mobile services 
in the UK, Ireland and Australia. 
The company enables its business 
partners to deliver mobile content 
and interactivity 3G video services, 
SMS, MMS and WAP. Its product 
offerings include 3G Video Platform, 
a video streaming platform; Chat 
and Tarot, a multimedia premium 
SMS chat and tarot service, and 
user-generated content portals 
(zBlog) that enable users to upload 
content and receive payment when 
their videos are downloaded to 
other users’ handsets. Zamano was 
founded in 2000 and was fl oated on 
AIM in 2006.

ETV TRADEDOUBLER30 32UTARGET NETWORKS 31

COMPOUND GROWTH: 141.2%
LOCATION: WINDSOR
WEBSITE: UTARGET.CO.UK

Utarget was established in 2000 as a 
specialist online advertising network 
focused on high-impact full-screen 
advertising products for the UK 
and European internet markets. It 
offers UTinterstitial, which enables 
advertisers to deliver ads to users; 
UTsubs, which delivers full-page 
ads to various users; and UtargetTV, 
offers advertisers the opportunity 
to stream television and video ads 
on the internet. The company also 
offers UTcontextual, which enables 
advertisers to deliver ads to opted-in 
users; and UTbar, which offers 
advertisers the ability to create 
bespoke and interactive rich-media 
toolbars that are discretely delivered 
as fl oating toolbars.

COMPOUND GROWTH: 134.5%
LOCATION: LONDON
WEBSITE: TRADEDOUBLER.COM

TradeDoubler provides digital 
marketing solutions to advertisers 
and publishers in Europe. Its 
solutions include td Pull Affi liate 
network, a form of performance-
based online marketing; td Push 
Campaign network to optimise 
campaigns and generate results 
through the best-performing 
advertising sites; td Talk Pay-per-call 
network to trace online visitors from 
an initial click on the customer’s ad 
through to a completed telephone 
dialogue; and td Reach Ad network, 
which enables advertisers to plug 
into a network of highly frequented 
publisher sites. In addition, it offers 
consultancy services. 

COMPOUND GROWTH: 145.1%
LOCATION: LONDON
WEBSITE: ETV.TV

ETV produces and distributes 
interactive video-based content for 
digital TV, IPTV, web TV, mobile and 
any other device where consumers 
want to watch television. The 
company works with brands and 
broadcasters to develop their digital 
businesses and exploit the emerging 
media landscape. ETV currently 
produces and run Nuts TV (Freeview 
42), Thomas Cook TV (Sky Digital 
645), Thomas Cook Broadband, 
London TV Broadband and 3’s daily 
mobile TV service Today on 3 Live. 
ETV’s interactive division designs, 
builds and manages participation 
solutions, enabling mass audiences to 
interact with TV content. Clients have 
recently included Ford, ITV, Seat and 
the UK cinema industry.
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OTPMEDIA EQUI=MEDIA LIMITED33 AD2ONE GROUP 34 35

COMPOUND GROWTH: 120.5%
LOCATION: LONDON
WEBSITE: AD2ONEGROUP.COM

Ad2One Group is an independently 
owned collection of digital sales and 
marketing agencies. Established 
in 2000, the group has offi ces 
in London, Dublin and Sydney 
and operates throughout Europe 
and Australasia and employs 
over 50 staff worldwide. It offers 
user profi ling, email database 
management and ad traffi cking 
services. The company serves 
various sectors, including arts and 
culture, automotive, business and 
fi nance, family, home and fashion, 
info and directories, kids, men, 
music, regional, sports, travel, 
women, and youth. 

COMPOUND GROWTH: 120.4%
LOCATION: SWINDON
WEBSITE: EQUIMEDIA.CO.UK

Founded in 1999, Equi=Media are 
direct media specialists balancing 
established and digital media.  
Equi=Media provides  its clients 
with an insight-led approach to 
online and offl ine media planning, 
producing accountable campaigns 
delivering great return on investment 
(ROI). Equi=Media’s key clients 
include FirstPlus,  Everest, Equifax, 
and Western Provident Association.

COMPOUND GROWTH: 125.6%
LOCATION: OXFORD
WEBSITE: OTPMEDIA.COM

OTPmedia is an online ad agency 
proactively working on behalf 
of its growing number of select 
publishers. Setting itself apart 
from the competition, OTPmedia 
concentrates on obtaining premium 
relevant advertising that will not 
detract from the usability, look 
and feel of a site and will also 
maximise the potential revenue. 
The company works closely with 
agencies, advertisers and publishers 
to best identify, place and optimise 
banner advertising, sponsorships, 
advertorials and tenancies. OTP 
Media was founded in 2002, with 
offi ces in London and Oxford.

GRAPHICO NEW MEDIA I-CD PUBLISHING (UK) 36 38CONCHANGO (UK) 37

COMPOUND GROWTH: 106.4%
LOCATION: LONDON
WEBSITE: CONCHANGO.COM

Conchango, founded in 1991, 
provides business consultancy 
and systems integration services. 
Its services include enterprise 
intelligence, multi-channel 
integration and enterprise 
architecture. The company 
serves retail, consumer packaged 
goods, fi nancial service, media 
and entertainment, and energy 
industries. It is London-based, with 
offi ces in Surrey, Aberdeen and 
New York. Mike Altendorf is co-
founder and CEO.

COMPOUND GROWTH: 97.1%
LOCATION: LONDON
WEBSITE: 192.COM, 192BUSINESS.
COM, ICDPUBLISHING.COM

i-CD Publishing is a leading player in 
online identity verifi cation services. 
192.com, the successful consumer 
website, has cemented its position 
as the UK’s leading search tool for 
fi nding people, businesses and 
places. Its traffi c surpasses that of 
BT Phonebook and is catching up to 
Yell.com. The site also launched 
award-winning mapping technology 
this year. The business division, 
192.com Business Services, has 
grown rapidly since its inception in 
1993. Initially established to service 
the intranet requirements of the BBC, 
it is now a global leader in online 
identity verifi cation working with 
the UK’s leading e-tailers, gaming 
websites, payment processors and 
fi nancial institutions.

COMPOUND GROWTH: 109.1%
LOCATION: NEWBURY
WEBSITE: GRAPHICO.CO.UK

Graphico, founded in 1990, is an 
award-winning full service creative 
digital agency with mobile marketing 
skills. The core business area 
lies in the design, development 
and maintenance of websites, 
from brand extension sites to full 
ecommerce based applications. 
Since the business was established, 
it has developed by combining 
both creative and technical skills 
to provide tailored solutions for its 
clients. Graphico was acquired by 
Digital Marketing Group in 2007. 
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COMPOUND GROWTH: 93.4%
LOCATION: LONDON
WEBSITE: CHEAPFLIGHTS.CO.UK

Cheapfl ights, founded by travel 
journalist John Hatt in 1996, 
pioneered fl ight price search 
and comparision and has 
been profi table since launch. 
Cheapfl ights is an internet travel 
media company, which offers 
online fl ight price search and 
comparisons. The company 
publishes fl ight, holiday, 
accommodation and short break 
deals. It offers a list of ticket-selling 
companies and contacts. The 
company offers travel deals from 
agents, operators, and airlines in 
the UK, Ireland and the US. 

COMPOUND GROWTH: 81.4%
LOCATION: LONDON
WEBSITE: IMAGESOURCE.COM

Founded in 1999 by Christina 
Vaughan, Image Source develops 
and markets royalty-free 
photography. The company supplies 
imagery to over 200 partners 
worldwide and creative professionals 
around the world can purchase and 
download quality imagery instantly 
directly from imagesource.com 24/7 
or through the international sales 
channel. Image Source is distributed 
via Getty Images and Jupiterimages, 
both major players in the stock 
photography industry. Further, all 
Image Source photographs are 
also available in Adobe Creative 
Suite software through Adobe 
Stock Photos. Image Source is 
headquartered in London with sales 
offi ces in Cologne and New York.

COMPOUND GROWTH: 94.8%
LOCATION: LONDON
WEBSITE: SPONGEGROUP.COM

Sponge offers mobile solutions in 
the US, Europe and Australia. It 
develops mobile applications and 
content. Sponge owns and develops 
Text Generator, a mobile applications 
suite. Its technology enables 
agencies, media groups and content 
providers to deliver mobile services. 
The company focuses on application 
development areas such as web-
based tools; bespoke solutions for 
marketing and promotion agencies; 
handset software and applications; 
mass-market entertainment 
applications for mobile phones; and 
interactive voice response solutions 
for media groups. Sponge is based 
in London and founded by Alex 
Meisl, Chairman, and Dan Parker, 
Creative Director.

SPONGE IMAGE SOURCE39 41CHEAPFLIGHTS 40

TH_NK PHARMIWEB SOLUTIONS42 44UNANIMIS 43

COMPOUND GROWTH: 75.7%
LOCATION: LONDON
WEBSITE: UNANIMIS.CO.UK

Unanimis Group specialises in 
internet advertising, delivering 
audiences for advertisers and 
advertising revenue for website 
publishers. The company offers 
Brand, which includes brand 
portfolio for unique opportunities 
and bespoke packages; Relevance, 
where agencies and advertisers 
can buy media based on the site’s 
content, audience, or the user’s 
behaviour; and Response, including 
run of site, remnant inventory, 
and re-targeting. The company’s 
portfolio includes some of the 
strongest online brands, such as 
eBay, theAA.com, The London 
Stock Exchange, ITN, BBC Radio 
Times, Loot, Lovefi lm and Five. 
It was founded in 2000 by Khalil 
Ibrahimi and Damon Reeve.

COMPOUND GROWTH: 75.4%
LOCATION: BRACKNELL
WEBSITE: PHARMIWEB.COM

PharmiWeb Solutions is an 
online publisher and ebusiness 
solutions provider to the healthcare 
sector, helping pharmaceutical 
manufacturers and healthcare 
providers communicate more 
effectively with each other and 
with their patients and consumers. 
PharmiWeb Solutions owns and 
operates the online publication 
PharmiWeb.com, an information 
resource for the sector with real-
time news, features, jobs, events 
and press releases. The company 
was founded by Paul Hartigan in 
2003 as a result of a management 
buyout.

COMPOUND GROWTH: 78.3%
LOCATION: NEWCASTLE
WEBSITE: THINK.EU

Th_nk offers highly user-focused 
experience coupled with insight, 
innovation, creativity and brand 
lead design. Th_nk’s core USP 
is its approach to user-centred 
design (UCD) and user-centred 
experience (UCX), which drives 
all of the projects that we deliver. 
Along with design and build, 
the company has an in-house 
R&D team who research new 
technologies, online marketing and 
managed services who support 
over £100m of daily business on 
our hosting platforms. Th_nk is 
based in Newcastle and founded in 
2002 by then 20-year-old university 
student Tarek Nseir.
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INTERACTIVE INVESTOR LEMON FOUNDATION45 FORTUNE COOKIE (UK) 46 47

COMPOUND GROWTH: 71.4%
LOCATION: LONDON
WEBSITE: FORTUNECOOKIE.CO.UK

Fortune Cookie develops websites. 
It provides content management 
solutions, user-centered design, 
information architecture, 
accessibility, systems integration, 
search engine optimisation, online 
marketing and web copywriting. 
The company provides its services 
in various areas, including fi nancial 
services, e-government, travel 
and tourism, charity and non profi t, 
online retail, and transport. Fortune 
Cookie was founded in 1997 by 
Justin Cook, CEO.

COMPOUND GROWTH: 70.4%
LOCATION: LONDON
WEBSITE: LEMONFOUNDATION.COM

Lemon Foundation is a creative 
and technical production agency 
providing: website design and build, 
online advertising and marketing, 
desktop applications, localisation 
and digital development services to 
clients and agencies alike. Clients 
include Warner Bros, Google, 
Sportingbet and Habitat. Lemon 
Foundation was founded in 2003 by 
Matthew O’Riordan, MD.      

COMPOUND GROWTH: 73.2%
LOCATION: LONDON
WEBSITE: III.CO.UK

Interactive Investor, the trading arm of 
Capital Accumulation is the producer 
of the leading investment and 
personal fi nance website in the UK 
with a revenue model encompassing 
advertising, subscriptions and 
fi nancial services delivered through 
share trading and derivatives services. 
The service has been re-invented 
since being brought back from AMP 
by the original founders in 2003. 
According to research fi rm Nielsen, 
Interactive Investor is one of the 10 
websites with the most upmarket 
customer profi le in the UK. They have 
1.6m registered users, generating 
up to 20m page impressions every 
month.

PROFERO REDWEB48 50HARVEST DIGITAL 49

COMPOUND GROWTH: 53.2%
LOCATION: LONDON
WEBSITE: HARVESTDIGITAL.COM

Harvest Digital is a full-service online 
marketing agency specialising in 
media planning and buying, search 
marketing and online marketing 
creative. Formed in 2001, the com-
pany is privately owned by staff. 
Based in Soho in London, clients 
include Tesco, Auto Trader, 3M, 
Tiscali, Shelter, The Salvation Army, 
Seatwave and the RSPB.

COMPOUND GROWTH: 49.2%
LOCATION: POOLE
WEBSITE: REDWEB.COM

Redweb is a digital agency 
specialising in the design and build 
of websites. It also offers digital 
services including consultancy, email 
marketing, hosting and support. After 
10 successful years, Redweb is still 
independent and run by its founder 
and managing director Andrew 
Henning. Redweb’s client base spans 
large corporate private sector, public 
sector and not-for-profi t businesses 
including Sky, the Department for 
Health, the Identity and Passport 
Service (IPS), Transport for London, 
JPMorgan Chase and Aqua Sana 
spa for Center Parcs. Redweb’s two 
other key strengths are in security 
and CRM. Several high-profi le clients 
work with national security and 
sensitive data.

COMPOUND GROWTH: 68.8%
LOCATION: LONDON
WEBSITE: PROFERO.COM

Founded in 1998 by brothers 
Daryl and Wayne Arnonld, Profero 
provides digital advertising and 
marketing services. The company’s 
services include market research, 
customer value analysis, media 
placement, campaign sites, 
online ads, site tracking, online 
surveys, promotions and direct 
marketing. Its clients includes Tesco, 
InterContinental, Singapore Airlines, 
Prevx, Berry Bros & Rudd, Ask 
Jeeves, AstraZeneca, Merrill Lynch, 
and Telecom Italia. The company 
now has 11 offi ces throughout 
Europe, Australia and Asia.
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Such was the quality of the companies that we were not able to profi le in the Top 50, we have decided to introduce 
a new section this year which highlights the ones to watch. This section will raise awareness of those companies 
with disruptive business models which we forecast will soon be breaking into the coveted Top 50 list.

WHERE ARE YOU NOW? LTD
CEO:  Peter Ward
Founded:  2002

WAYN is a travel and lifestyle social networking community website in over 200 countries. Claims they have 2m 
users in UK, and 8m+ worldwide.

HANDMADE MOBILE
CEO:  Mark Curtis
Founded:  2004

The company has developed a cross-platform rich-media communications software for community 
interaction and entertainment. The fi rst iteration is Flirtomatic, a WAP (mobile) and web fl irting service.

MARKETCLUSTERS
CEO:  Nick Gregg 
Founded:  2004

Strategic advisory services to corporate and governmental clients, supported by 
MarketClusters’ unique visualisation methodologies.

STEAK MEDIA
CEO:  Oliver Bishop
Founded:  2005

Steak Media provides a range of digital marketing services for businesses looking to 
promote their products or services online. 

FIRST EUROPA
CEO:  Yashish Dahiya
Founded:  2006

First Europa is an online insurance brokerage that provides customers with a
comparison of policies from a wide selection of insurance companies. 

SEATWAVE 
CEO: Joe Cohen 
Founded:   2007

Seatwave is a UK website which provides a marketplace for fans to buy and sell 
second hand tickets for concerts, theatre and sports events.  

CYBERSPORTS
CEO:  Malcolm Clark
Founded:  2006   

CyberSports is a developer and publisher of sport massively multi-player online games (MMOGs). In summer 
2008 CyberSports will launch their fi rst game, Football Superstars.

ONES TO WATCH      
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Celebrating success.
Olswang is proud
to support the Media
Momentum Awards.


